
Pricesunchangedö

outlook promising
By Joe Rea

MAY league prices are

unchanged. This con-

firms the consistency of

Irish milk price returns.

Prices have remained

largely unchanged for

all of this year.

June prices have already
been set and again will show
no change. Industry indica-
tions are that all creameries
will hold the July price un-
changed.
The outlook for August/

September is promising,
again a no change situation.
The consequences of a no

price change is significant
from 1 July when the Brus-
sels payment kicked in.
Those payments are worth
1.2c per litre (4.3p per gal-
lon).
However, even with the

Brussels plus, price levels
are 1c a litre under our
2001 benchmark. Inflation
from May 2001 to May 2004
is 11%,meaning that another
2c per litre is required to
cover inflation over this per-
iod.
Strengthening world dairy

markets are the key factors
in this ``no change'' situation.
This was reflected in a

recent statement from Fon-
terra chief executive, Andrew
Ferrier, who said that com-
modity prices were at his-
toric highs Ð he was
confident commodity mar-
kets would remain stable
for the rest of the year. Hence
Irish prices should hold for
August and September.

IFA - NFU

The Irish objective is to
achieve a ``no change'' situa-
tion for the rest of the year.
The IFA Dairy Committee
and secretary Catherine Las-
curettes have had an im-
p r e s s i v e i m p a c t o n
achieving the ``no change''
situation to date.
Their performance con-

trasts sharply with the Eng-
lish NFU. They have become
largely ineffective to themilk
price issue.
But then this vacuum has

been partly filled by Farmers
For Action groups. They have
threatened to blockade Dairy
Crest Dairies because of a
proposed price cut on liquid
milk for June. Dairy Crest are
considering erecting security
fencing to deal with the
problem.
English dairy farmers that

I have spoken with are dis-
illusioned with the NFU per-
formance. They claim that
NFU are too close to the UK
establishment. As one Eng-
lish milk supplier put it
``NFU will not rock any boat
Ð too many of them are

working to get on the Hon-
ours List.''

May price movement

The top five positions in the
standardised league goes to
Kerry and four Co Cork
creameries. The leaders are
Kerry, North Cork, Newmar-
ket, Boherbue and Bandon.
They all beat 27.10c/l Ð an
excellent performance in the
current circumstances.
Boherbue are in the num-

ber one spot at 27.10c/l for
payment on actual creamery
constituents. Remember Bo-
herbue is the creamery that
has outsourced its testing of
fat and protein. Interestingly
the creamery in third place,
is Thurles, paying 27c/l. It has
also outsourced their milk
testing. Kerry makes it to
second place with a good
price of 27.05c/l.

May 2004milk price league
All cash price in column (A) are based as follows:$ No volume conditions$ 3.60 per cent butterfat$ 3.30 per cent protein$ Protein

bonus not included $ SCC 400,000

$ TBC 50,000 $ Dairy Board and state levies at rate deducted by creamery $ Transport charges based on 30,000 gallons per year

collected ex-farm. $ Farmer not required to have more than bulk size for five milkings.

Creamery Cash Max price Collection Average Average B/F Protein Price drop Price based Ranking based

price all charge creamery creamery difference difference May 04 on average on average

cent/ conditions cent/l fat protein per each per each v May 01 creamery fat on creamery

litre cent/litre 0.10% 0.10% cent/litre and protein fat and protein

cent/litre

Division No. 1 - over 27.00

Kerry 27.42 - Nil 3.55 3.25 0.25 0.51 2.96 27.05 2

North Cork 27.40 - Nil 3.45 3.23 0.30 0.40 3.11 26.70 8

Newmarket 27.35 - Nil 3.51 3.25 0.35 0.39 3.16 26.80 5

Boherbue 27.25 - Nil 3.62 3.25 0.40 0.44 - 27.10 1

Bandon 27.10 - Nil 3.50 3.27 0.40 0.44 2.70 26.60 9

Arrabawn 27.08 - 0.50 3.56 3.24 0.30 0.40 3.00 26.83 4

Donegal 27.06 - 0.92 3.52 3.21 0.25 0.40 2.30 26.50 11

Barryroe 27.05 - 0.28 3.49 3.27 0.30 0.50 3.23 26.60 9

Thurles 27.05 - Nil 3.46 3.36 0.20 0.35 3.24 27.00 3

Monaghan 27.03 - 0.50 3.52 3.23 0.30 0.40 2.35 26.50 11

Tipperary 27.00 - 0.18 3.53 3.22 0.25 0.56 3.20 26.40 14

Division No. 2 - 26.50 - 27.00

Lisnavaird 26.92 - 0.28 3.49 3.26 0.29 0.47 3.30 26.45 12

Dairygold 26.91 - Nil 3.49 3.26 0.30 0.46 3.60 26.42 13

*Lakeland 26.91 - 0.39 3.60 3.25 0.25 0.41 2.88 26.75 7

Wexford 26.88 - Nil 3.56 3.30 0.29 0.48 3.38 26.78 6

*Connacht Gold 26.80 - 0.64 3.53 3.25 0.26 0.37 2.67 25.85 16

Glanbia 26.77 - Nil 3.58 3.30 0.30 0.46 2.45 26.75 7

Old Castle 26.77 - Nill 3.51 3.25 0.30 0.46 2.45 26.30 15

*Centenary 26.70 - 0.06 3.60 3.28 0.27 0.44 2.67 26.55 10

*Connacht Gold - Price is based on bulk size per 7 milkings

*Lakeland - Price forApril should have read 26.75 not 25.75

*Centenary - Price forApril should have read 26.70 not 27.70

Ready

reckoner
c/l p/gal

26.00 93.02

26.10 93.38

26.20 93.74

26.30 94.09

26.40 94.45

26.50 94.81

26.60 95.17

26.70 95.52

26.80 95.88

26.90 96.24

27.00 96.60

27.10 96.96

27.20 97.31

27.30 97.67

27.40 98.03

27.50 98.39

27.60 98.74

27.70 99.10

27.80 99.46

27.90 99.82

28.00 100.16

28.10 100.53

28.20 100.89

28.30 101.25

28.40 101.61

28.50 101.96

28.60 102.32

1.00 3.58

Designer food snacks
BARRY Wilsons DIN recently reported

on a development that I as a
diabetic find invigorating and ex-
citing. Instead of trying to sneak the
kind of sweet snacks which kills
diabetics when my family and
friends are not looking there can
be a new solution for up to 10% of
the Irish population who are dia-
betes suffers.

DIN reports that Fonterra are joining
forces with German chemical giant
BASF to create futuristic vending
machines that can customise snack
food to the health requirements of
the consumer (Obviously great for
diabetics).

The four-year project by researchers at
Massey University's Riddet Centre
aims to pioneer a consumer food
category called ``POSIFoods'':
``point-of-sale individualised foods''.

The POSIFood system could be used to
alter the formula of snack foods to
suit health needs depending on a
person's age, weight and physical
condition. A pregnant woman could
order fruit smoothies enriched with
calcium and folic acid. Her husband
could go for the same product
enriched with omega 3 to help
lower cholesterol.

Other nutrients such as vitamins,
minerals and anti-oxidants could

be mixed and matched to suit
personal dietary needs. The project
is being co-funded by Fonterra and
BASF and has been awarded a $6m
grant from the NZ foundation for
Research Science and Technology.

This is the scope of the research world
we live in today. It is full of clever
people with innovative ideas backed
by finance, ideas that can add to the
value of products sold by farmers.

Opposition in some quarters to the
Teagasc dairy research levy looks
very ridiculous and foolish in the
context of what our competitors
our planning.
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