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The Irish Famers Journal is one of 
the top selling national newspapers in Ireland 
reaching 247,000 readers on a weekly basis. The 
Irish Farmers Journal and farmersjournal.ie is to 
farmers what the Financial Times is to business – 
it helps them make money, it’s an essential tool for 
their business and is also read for pleasure.

Our Mission: 
to enhance the competitiveness of Irish farming and 
the wellbeing of those involved in the sector

Our vision:  
to be a force for positive change in Irish agriculture



       Editorially Diverse…
All the key farming sectors (beef, sheep, dairy, 
tillage and machinery) are covered extensively 
from both a national and international perspective 
by our leading team of agricultural specialists.

Irish Country Living, the consumer weekly 
magazine with The Irish Famers Journal broadens 
the consumer focus of the whole publication with 
its editorial range from food and health to fashion 
to motoring, gardening and property.



 MALE – 54%     

  FEMALE – 46% 

 32% 56%

19-44 45+

AGE PROFILE

Leaving Cert students of Agricultural Science subscribe in large 
numbers due to the inclusion of the offi cial curriculum for each 
discipline weekly in the paper.

Demographic

139,000 
of our readers belong to F demographic (JNRS 2014-2015)

51,000 
of our readers are ABC 1

48% 
of our readers are main shopper for Family (JNRS 2014-2015)

Weekly readership

 247,000
 (JNRS 2014-2015)

Who are our readers
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The last three seasons have 
delivered numerous lessons 
for sheep producers. Favour-
able grass growth in the latter 
half of the year improved ewe 

nutrition and condition before, during 
and after breeding, resulting in a high-
er crop of lambs the following spring. 

This lift in performance should be 
borne in mind as farmers wean ewes in 
greater frequency. While the situation 
varies between farms and regions, 
some ewes will be still feeling the after 
effects of a difficult spring and rearing 
a higher lamb crop. Where this is the 
case, plans will need to be put in place 
immediately to ensure that ewes have 
adequate time to regain condition 
ahead of this year’s breeding season. 

The situation is no different for rams 
with breeding preparations often an 
area that is over-
looked until too 
late in the season. 
On pages 54 and 
55, Michael 
Gottstein from 
Teagasc gives an 
excellent explana-
tion of how a ram 
NCT should be 
carried out. The 
previous features 
on pages 52 and 53 
by Sheep Ireland’s 
Eamon Wall and Kevin McDermott 
explain how using €uro-Star indexes is 
delivering for producers. 

The last few lambing seasons have 
also raised the question of what the 
most suitable lambing date is for mid-
season lambing flocks with a grass 
shortage faced by many. While grass 
growth will differ from year to year, 
Frank Campion discusses, on page 46, 
what factors should be considered to 
match your lambing date with the 
farm’s normal grass supply curve. 

While these measures will help drive 
performance, every farm also needs to 
decide on what the best direction is to 
take the farm forward. Ciaran Lynch, 
Teagasc, details factors to consider in 
developing the farm’s breeding policy 
on pages 48 and 49, while Kieran Mai-
ley shows its benefits on page 56 with 
Donegal’s David McLaughin weaning 
1.99 lambs. On page 57, Co Down farm-
er Crosby Cleland shows the impor-
tance of recording performance.    

FOCUS
Sheep breeding

intrOdUCtiOn
Early preparation 
is key in sheep 
breeding

Darren 
Carty

For more information phone 042 9329176

THE BEST MINERAL LICK IN EVERY FIELD

Looking after your sheep this season...

Unitup
Get more out of 
your ewes with 
Unitup Lamb creep in a 

lick to make better 
use of grass

Bo Peep
The good 
shepherds choice

Sheep 
mineral

New 
anti-worm 

formula!
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FOCUS
RESEEDING & FEED OPTIONS

INTRODUCTION
Grassland  
investment 
important

Kieran 
Mailey

T: 091 794 722
www.hygeia.ie* ‘Seedlings’ are young weed plants with a maximum of two expanded true leaves. Use Plant Protection Products safely. Always read the label and product information before use.  
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Celebrating 75 YEARS  
caring for Irish farms

Investing in grassland is just as 
important as investing in herd 
genetics or farm infrastructure. 
Grazed grass is the basis of cattle’s 
diet. As you improve sward qual-

ity and management, both milk yield 
and liveweight gain will increase. 

Reseeding should be part and parcel 
of grassland management. Ideally, 
there should be some level of reseed-
ing carried out every year, or at least 
every second year. Grass breeding is 
constantly making progress and bring-
ing newer varieties on to the market.

These newer varieties are more re-
sponsive to fertiliser and the Irish cli-
mate, producing higher grass yields 
right across the year. They have higher 
grass sugars and are more readily di-
gested which will 
improve animal 
performance. 

In this Focus, we 
offer advice for 
any farmer look-
ing to reseed 
grassland before 
the end of the 
year. On page 46, 
Aidan Brennan 
gives an overview of 
how to select the 
right grass mix 
when reseeding. Grazing swards need 
different varieties than silage swards. 
Clover is another factor to be consid-
ered when selecting a grass mix.

On page 48, Aidan outlines how 
sowing fertiliser and grass seed can be 
combined to cut down on reseeding 
costs. Pages 50 and 51 outline 10 steps 
to planning a reseed. Factors such as 
low soil fertility, lime and soil compac-
tion have to be addressed before re-
seeding to get the best results. On page 
54, Nathan Tuffy reviews a new ap-
proach to spreading lime on Irish 
farms. Liquid lime has been trialled in 
New Zealand for years and is now set 
to make its debut on the Irish market.

Sward rejuvenation is still a method 
of reseeding that is often ignored. On 
page 57, we offer some advice on 
bringing older swards back to life. On 
page 52, Ciarán Lenehan outlines how 
to calculate how much silage you have 
in stock and the value of several feeds 
to stretch fodder reserves.On page 56, 
Declan Marren takes us through plant-
ing catch crops to extend the grazing 
season into early winter.         
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FOCUS
milking eqUipment

intrOdUCtiOn

With global milk pric-
es on the floor, the 
sentiment among 
dairy farmers right 
across the world is 

one of cautious optimism. Cautious 
against spending money in the cur-
rent environment, yet optimistic 
about the future.

Irish dairy farmers are no different. 
Many have delayed planned invest-
ments on the farm at least until milk 
prices show definite signs of recovery. 
That said, new dairy conversions are 
still happening and most farmers are 
continuing with their expansion 
plans for 2017, albeit many existing 
dairy farmers are going to work away 
with existing 
milking facilities 
before upgrad-
ing to cater for 
the increase in 
cow numbers.

Another rea-
son cited for the 
slow trade in 
dairy equipment 
is the delay associ-
ated with TAMS 
approvals. 

Peter Varley 
highlights on page 56 the common 
reasons why grant approvals are be-
ing delayed and the steps farmers can 
take to avoid errors and delays with 
their application.

Average SCC
But it’s not all doom and gloom. On 
pages 52 and 53, we carry an interview 
with Finola McCoy of CellCheck, 
where she outlines how average SCC 
on Irish dairy farms is continuing a 
downward spiral. 

The results are positive, but we 
can’t get complacent: with no quotas, 
the temptation is there to milk on 
cows that should otherwise be culled 
due to high cell count. Don’t undo 
the great achievements made over 
the last few years.

We also look into rotary parlours. 
Are they an option on more Irish 
dairy farms? The big issue is scale and 
labour availability. As Ireland’s econ-
omy improves, it will become more 
difficult to get skilled labour to work 
on farms. Will rotary parlours play a 
role? See pages 48 and 49 for more.

Aidan 
Brennan

James Manley: E: james.manley@dairypower.ie | E: 085 877 2249

Challenging 
times for the 
dairy sector
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We check out the new Luxxum and Maxxum
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LIVESTOCK

This week marks 
one of the busiest 
weeks in the pedi-
gree calendar all 
year. While most 

will know the International 
Limousin Congress has been 
taking centre stage since 
last Sunday, a number of 
other key events are also 
taking place across other 
breeds. Wednesday saw the 
Baileys cow competition 
take place at Virginia show, 
with €10,000 given out to 
exhibitors. This show is the 
one to win for Holstein 
breeders and draws large 
crowds each year, with this 
year no different. Full details 
of all the winners can be 
found online or in next 
week’s paper. 

Iverk Show this Saturday 
also marks the pinnacle of 
the show season for many 
Angus breeders the length 
and breadth of the country. 
With a heavily sponsored 
prize fund of €24,000 to be 
handed out to the best An-
gus in the country, it marks 
one of the biggest prize 
funds not only in Ireland 
but in Europe. 

Limerick show on Sunday 
stands to be one of the big-
gest in Munster, with a 
number of key classes. One 
which has drawn a lot of 
attention in recent years is 
the All-Ireland senior heifer 
class for Shorthorns. Draw-
ing exhibitors from all cor-
ners of the country, it’s sure 
to be hotly contested again.

With regards the Limou-
sin Congress, full details on 
Glenamaddy calf show can 
be found on p45 while a 
herd profile from Dan and 
Edward Tynan can be found 
on p43. For full coverage on 
all the goings on of the con-
gress over the week, see 
farmersjournal.ie/pedigree

 ÄSee pages 43 and 45

Big week ahead for pedigree breeders, from 
Virginia to Iverk and everything in between

The YMA team who represent Ireland in the Anglo-Irish 
YMA finals in Kilkenny this Saturday. From left: Shannon 
Kinahan, Owen Hester, Aidan Kinahan, and Rachel Moloney. 
Main picture: Aidan Kinahan in action.

EYES  
ON THE  
PRIZE

J
ack C

affrey
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FARM BUILDINGS: Using 
3D imaging to design a shed

FARM SAFETY SPECIAL: Make 
your farm a safer place to work

BEEF: What’s on the menu for 
grass ca� le nearing fi nish?

IT’S WAR
www.dairymaster.com

1890-500-24-7

100% IRISH Distributors Nationwide

Milking - Feeding - Cooling - Manure Scrapers - Health & Fertility Monitoring

Call us today!
FREE BROCHURE

Take the stress out of
sorting your cows...
4  Drafts cows automatically
4  Saves time and labour
4  Robust - extremely heavy duty
4  Fast & accurate for excellent cow �ow
4  Choice of 2-way and 3-way drafting systems

Drafting

Works seamlessly with 
MooMonitor+ to draft 

cows in heat or
requiring health 

check

IRISH
COUNTRY 

LIVINGYou have 
to be 
honest 
about how 
you feel
Mundy, Off aly’s 
fi nest export, talks 
about fatherhood, 
music and looking 
after your health

IFA & Goodman 
clash on levies 
PAT O’TOOLE 
NEWS CORRESPONDENT 
potoole@farmersjournal.ie

Escalating hostilities between 
the IFA and Larry Goodman’s 
ABP have seen the farm organ-
isation withdraw authority for 
the beef processor to collect 

farmer levies on its behalf.
At lunchtime on Wednesday, the Irish 

Farmers Journal revealed that ABP was 
changing the levy system from one where 
consent was presumed to one where 
farmers must now request that the levy 
is collected. “We will make an EIF deduc-
tion from our farmer suppliers if re-
quested to do so by those farmer suppli-
ers,” an ABP spokesman said. 

The IFA responded, blaming the act on 
its opposition to the ABP purchase of 
50% of Slaney/ICM. ABP said this is “dis-
ingenuous”. Following a January protest, 
a report by a competition economist, 
commissioned by the IFA,  was sent to 
the EU’s competitions commissioner. 
“ABP will not dictate how the IFA repre-
sents farmers or how farmers decide to 
support their association,” IFA president 
Joe Healy now says.

Healy has written to Goodman, in-
structing him to suspend the collection 
of the levy, with immediate eff ect.  

See page 15

Larry 
Goodman 
(left) is 
locked in 
a battle 
with IFA 
president 
Joe Healy 
(right).
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FOCUS IntrOdUCtIOn
Take steps  
to reduce 
the risks

Every year, the winter period 
poses many challenges to 
the health and performance 
of your cattle herd and sheep 
flock. Weaning calves and 

housing cattle places animals under 
severe stress.

When an animal is stressed, its im-
mune system is suppressed, which 
reduces the animal’s natural ability to 
ward off infection and disease.

If there is an underlying health 
problem in your herd, there is a great-
er chance that it will present itself 
during the winter housing period.

Even before animals are housed, 
the challenge from parasites such as 
liver fluke and lung worm become 
much more prevalent during the au-
tumn and winter period.

Grass Tetany becomes more of a 
factor as grass dry matter decreases 
and weather conditions become more 
variable on a day-
to-day basis.

The winter pe-
riod is one of 
higher produc-
tion cost. There-
fore, your ani-
mals need to be 
performing to 
their full poten-
tial if you hope to 
generate a profit 
from finishing 
cattle, store lambs 
or winter milk. Animal health is cen-
tral to achieving such high levels of 
performance.

Cutting corners when it comes to 
animal health is a false economy and 
a risky strategy. More often than not, 
you will experience a disease problem 
that greatly increases your vet bills 
and will usually lead to higher levels 
of mortality.

Many farmers report the same 
health issues in the same animal 
groups every year. While it is not pos-
sible to eliminate all of these prob-
lems, you can take steps to reduce the 
risk they pose to your animals.

Completing a health plan with your 
vet is a good start. Identifying the 
cause of the problems will allow you 
to take steps to address it. Some of 
these steps are outlined in this focus 
supplement.

On page 48, Aidan Brennan gives an 
overview of the health checks to carry 
out this winter for your cattle herd. 
On page 50, Nathan Tuffy gives advice 
on keeping cattle bought at the mart 
healthy. On page 52, Nathan outlines 
the importance of hygiene in cattle 
housing for autumn calving herds.

On page 53, Darren Carty features 
parasite control in sheep flocks. On 
page 54, Ciarán Lenehan outlines the 
main health problems associated 
with winter feeding.

On page 56, I outline steps to hous-
ing healthier cattle. The journal vet 
features the three C’s of respiratory 
disease in cattle on page 57.

Kieran  
Mailey

anImal health
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FARMER KNOW-HOW: 
How to hang a gate >> 43

BEEF: Four options to 
consider for store ca� le >> 38-39

MILK LEAGUE: July price 
increase lifts gloom >> 18-19

 Continued on page 6

 See pages 2, 12-13
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Rob Krawczyk has 
won best chef in 
Leinster two years 
straight at Meath’s 
Tankardstown 
House, but he is 
bringing it all 
home for A Taste 
Of West Cork

Bringing 
it all home

Store in refrigerator +2°C to +8°C
Rispoval IBR-Marker live & Rispoval IBR-Marker 
inactivated contain Bovine Herpes Virus-1
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Zoetis Ireland Ltd, 9 Riverwalk, Citywest Business Campus, 
Dublin 24. Telephone 01 256 9800. www.zoetis.ie.
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Use medicines responsibly (www.apha.ie).
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Factories do not compete 
for farmers’ ca� le – report

Progress 
on live ca� le 
to Turkey

Top tips on 
animal health

PAUL MOONEY 
NEWS CORRESPONDENT 
pmooney@farmersjournal.ie

The long-held suspicions of farmers 
that factories do not compete on 
price for beef ca
 le have been sup-
ported by a major report. The report, 

commissioned by the IFA, found:
 Weak competition among 

factories that target particular 
categories and don’t compete for 
other types.

 That factory feedlots are used 
to dampen demand and prices 
when ca
 le off  farms are scarce or 

in times of high demand.
 Concerns about the proposed 

purchase into Slaney Foods by 
Larry Goodman’s ABP, which it 
said would reduce competition in 
the southeast. The deal could also 
aff ect rendering, in which Slaney 
operates. ABP is a major renderer 

across the UK and Ireland. 
Two factors help account for high-

er beef ca
 le prices in the UK – a 
greater number of smaller beef 
factories and 20% of fi nished ca
 le 
sold at marts.

PAUL MOONEY 
& DARREN CARTY

A number of signifi cant developments 
are taking place this week indicating 
progress in starting live ca
 le exports to 
Turkey. Three offi  cials from Turkey’s Meat 
and Dairy Authority are in Ireland this 
week to discuss availability and price of 
Irish ca
 le. It is their agency that was 
given responsibility earlier this year, by 
the Turkish government, for importation 
of livestock via international tenders. DOG DAY 

AFTERNOON
Kevin 
Molloy, 
Kilmurray, 
Kilmacanogue, 
Bray, Co Wicklow, 
and his sheepdog 
fl ock Scottish 
Blackface ewes 
in front of the 
Great Sugarloaf 
as he prepares to 
dose them and 
put preparations 
in place ahead 
of the breeding 
season.
\ Ramona Farrelly
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Irish Country Living, the consumer weekly magazine with the Irish Famers 
Journal broadens the consumer focus of the whole publication. With its 
diverse editorial range from food, health and fashion to motoring, gardening 
and property alongside recruitment, it enjoys tremendous loyalty among 
Irish farm families.

Irish Country Livings editorial refl ects its readers’ interests and it’s Editor 
Mairead Lavery (also known from Newstalk) as well as Neven Maguire and 
Gerry Daly have a cult following.

Irish Country Living
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Farming Classifi eds for Farming People

Toplink.ie is the farming classifi eds website from the publishers of the Irish Farmers 
Journal. It is a trusted, farming focused and easy to use online classifi ed website 
which allows users to fi nd exactly what they need without having to sift through what 
they don’t. 

The Toplink.ie website is a medium for serious farmers who wish to continue the 
practice of buying and selling Livestock & Machinery etc privately – a practice that 
has taken place over the last 60 years through the Irish Farmers Journal classifi eds 
pages and continues to thrive and grow both in print and on-line

Toplink Linage Ads - Print & Online

STANDARD €17 PER WEEK - Online 
and 15 words in print, with bold 
heading & phone number
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Ashleigh Mullen PBR Limosin, 
is export tested, BVD tested, 
fertility tested, extremely docile. 
087 788 5902 Meath

Ashleigh Mullen PBR Limosin, 
is export tested, BVD tested, 

fertility tested, extremely docile. 
087 788 5402 Meath

Ashleigh Mullen PBR Limosin, 
is export tested, BVD tested, 

fertility tested, extremely docile. 
087 788 5402 Meath

YOUR IMAGE

Ashleigh Mullen PBR Limosin, 
is export tested, BVD tested, 
fertility tested, extremely docile. 
087 763 3402 Meath

Ashleigh Mullen PBR Limo-
sin, is export tested, BVD test-
ed, fertility tested, extremely 
docile. 087 788 8402 Meath
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Enhanced Options – Digital Display

IRISH FARMERS JOURNAL 
YOUTUBE CHANNEL

IRISH FARMERS JOURNAL 
EMAIL NEWSLETTER



Farmers Journal App – Options
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Farmers Journal App – Options

1 2 3

APP OPTION 1: 

 Where:  

When swiping 
left to right 
through articles 
it appears after 
every 5th article

TYPE OF AD:   
Mobile MPU 

300x250

APP OPTION 2:

Where:   

MPU at the bottom 
of the article.
 –   Appears when 

somebody scrolls 
down to the 
bottom of the 
article/fi nished 
reading article

TYPE OF AD:   
Mobile MPU 

300x250

APP OPTION 3:

Where:   

In the main 
newsfeed for every 
channel ie. 
News, beef, sheep 
etc. 
–   Appears after 

every tenth 
article

TYPE OF AD:   
Mobile Leaderboard 

320x50



Traction Marketing Solutions is your one-stop-
shop for all your advertising and creative needs.
Our specialist team are highly skilled at delivering your business marketing 
messages through multiple channels. With a wealth of knowledge and experience 
in the agricultural sector, we can help you build your brand, generate sales and 
stand out from your competitors.

www.tractionmarketing.ie



Services from Traction Marketing Solutions:
Agency Solutions
Traction Marketing Solutions is much more than just advert creation. We will 
manage all of your marketing requirements from media planning, booking, 
creative design, video and photography. Giving you the complete service from 
dedicated agricultural specialists.

Campaign Building
If you have a campaign that you wish to promote but not sure how to go about 
it, let Traction Marketing Solutions help. We will work with you to create  a 
fully integrated campaign to span across print, online and video giving you the 
confidence that your message is heard. We will brainstorm ideas and concepts 
with you and create engaging concepts that will engage with your customers. 

Creative Solutions
Our team can create your print and online adverts for you to your requirements, 
ensuring that they stand out and give you that competitive edge.

Video
We will work with you from concept to final delivery and everything in-between 
to produce a high quality video that meets your requirements, whether it be for 
training purposes, a corporate video, and technical information or simply to 
build awareness.

Native Content
Traction Marketing Solutions can create and publish content written for you to 
promote your product or service. Our team are experts in their fields of technical 
and consumer content writing, giving you full confidence that your business 
is being represented to the maximum. We can help with booking media space 
online and in print, not only in the Irish Farmers Journal, but across a multiple of 
platforms to deliver your key business message. 

So whether it’s a brand launch, online and print adverts,  
video or your own bespoke native photography,  

Traction Marketing Solutions are your premier Agricultural agency.
Call 01 4199 582 or visit www.tractionmarketing.ie



MEET THE IRISH FARMERS JOURNAL COMMERCIAL TEAM
David Leydon 
Commercial Director 
01 4199 504 – 087 990 8227 
dleydon@farmersjournal.ie 

ADVERTISING 

Linda O’Mahony
Advertising Director 
01 4199 589 – 087 836 4412 
lomahony@farmersjournal.ie 

KEY ACCOUNTS 

Barbara Kilkenny 
Advertising Production Manager 
01 4199 560 – 086 266 1592 
bkilkenny@farmersjournal.ie 

CONSUMER AGENCY & DIRECT 

Sandra Bothwell 
Consumer Agency Manager
01 4199 558 – 086 353 2793 
sbothwell@farmersjournal.ie 

PROPERTY & MACHINERY

Kate Devereux 
01 4199 554 – 086 779 9940 
kdevereux@farmersjournal.ie

MACHINERY 

David Kincaid 
01 4199 553 – 087 915 0065 
dkincaid@farmersjournal.ie 

LIVESTOCK TILLAGE 
FEATURES & RECRUITMENT 

Noel Lynch
01 4199 597 – 086 044 3858
noellynch@farmersjournal.ie 

Shane Finnegan
01 4199 527  
sfi nnegan@farmersjournal.ie 

James Taylor 
01 4199588 – 086 130 1656 
jtaylor@farmersjournal.ie 

Deborah Stewart
01 4199 554  
dstewart@farmersjournal.ie 

TOPLINK CLASSIFIED 
ADVERTISING  
LIVING LIFE & NORTHERN IRELAND  

Helena Scully 
01 4199 555 
hscully@farmersjournal.ie 

Philip Kennedy 
01 4199 543 
pkennedy@farmersjournal.ie 

Marie Riordan
01 4199 556  
mriordan@farmersjournal.ie 

DIGITAL  ADVERTISING

John Foley
01 4199 598 – 086 043 7395  
jfoley@farmersjournal.ie 

MARKETING & CIRCULATION 

Jamie Leonard 
Circulation & Marketing Manager
01 4199 513 – 087 218 7206
jleonard@farmersjournal.ie

Clodagh Carey 
01 4199 578 – 086 779 3106
ccarey@farmersjournal.ie

Mary Dunphy 
01 4199 525
mdunphy@farmersjournal.ie

COMMERCIAL DESIGN

Peter Mullen
01 4199 548
pmullen@farmersjournal.ie

BUSINESS DEVELOPMENT

Padraig Foley

01 4199 566 – 087 996 7354
pfoley@farmersjournal.ie

DIGITAL DEVELOPMENT

Sinead Evans 
01 4199 505 
sevans@farmersjournal.ie


